WRMA SECOND ANNUAL CONVENTION …
Looking at the impact of weather on the global end-user enterprise risk 

with emphasis on optimal hedging strategies.

PROGRAM

JUNE 7, 2000

5:00 – 8:00 p.m.
Registration






Somerset Foyer

5:00 – 8:00 p.m.
Exhibits






Somerset Room

6:00 – 8:00 p.m.
Opening Welcome Reception



Somerset Room 

sponsored by TFS Energy and United Weather
JUNE 8, 2000

7:30 – Noon

Registration






Ballroom Foyer

7:30 – Noon

Exhibits






Somerset Room

8:00 – 9:00 a.m.
Continental Breakfast/Exhibits



Somerset Room

9:00 – 9:15 a.m.
Welcome and Opening Remarks



Ballroom

9:15 – 10:00 a.m.
How should end-users analyze their weather risk.  

· Treating your business as a ‘portfolio’ with embedded options and forwards—real options, etc.

· Developing a risk profile – what does weather variability ‘cost’?

· Determining value of a weather hedge

· Using utility theory to make the hedge decision

· Case studies of weather risk from different industries

Speaker:
Geoff Considine, Stratus

10:00 – 10:45 a.m.
Agriculture:  Information session.  Discussion of agricultural weather risk.  Role of crop insurance. Product development for agricultural end-users.  Marketing channels for the agriculture industry.  Role of e-commerce in the growth of agricultural risk management.   




Moderator:
Diego Wauters, Societe Generale




Panel:

Dick Jefferis, Koch Energy Trading

Rick Shanks, AON






Robert Nusslein, Swiss Re New Markets 

10:45 – 11:00 a.m.
Break

11:00 – 12:00 p.m.
Consumer and Entertainment:  Weather risk in the consumer products industry.  Impact of  weather risk in the different consumer segments.  Challenges in the quantification of weather risk.  Product development and marketing challenges to the consumer sector.


Moderator:
John Polasek


Panel:

Martin Jones, Societe Generale




John Mercaldi, Bombardier




Wayne Cramer, Seagram

12:00 – 1:00 p.m.
Luncheon






Hamilton Room

1:00 – 2:00 p.m.
Analyst, Banks and rating agency panel.  Weather risk and its impact on corporate earnings.  The hedging decision.  Are there benefits to shareholders?  Should weather hedges be treated as contingent equity?  Weather hedges and the lending decision.  




Moderator:
Peter Gakos


Panel:

Nigel Hawkins, Williams De Broe






Gaurav Bhandari, Goldman






J. Kelly, Salomon Smith Barney

2:00 – 3:30 p.m.
Sourcing and cleaning climate data:  Methodologies, problems




Moderator:
Tom Fletcher


Panel:

Christine Dreveton, Mateo-France




Mike Crowe, NCDC 






Hiroyoshi Ishibashi, WeatherNews International






Barbara Richardson, UK Met Office






Paul VanderMarck, RMS

3:30 – 3:45 p.m.
Break

3:45 – 4:45 p.m.
Tax implications of weather hedging for end-users and market makers.  (Insurance Tax; Insurance vs. Derivative?)

Speaker:
Andrea Kramer, McDermott, Will & Emery

4:45 – 5:30p

EXHIBITS OPEN





Somerset Room

6:15 – 6:30p

Depart for Hamilton for Dinner Cruise

7:00 – 10:00 p.m.
Dinner Cruise – Sponsored by  Tempest Re and Commercial Risk
JUNE 9, 2000

8:30 – 9:00 a.m.
Continental Breakfast




Ballroom Foyer

9:00 – 9:30 a.m.
Annual Business Meeting 




Ballroom

· Recap of year 

· Committees

· Elections

9:30 – 10:30 a.m.
Accounting for Weather Derivatives:  Implications of FAS 133 and EITF 99-2

Panel:

Andrea Kramer, McDermott, Will & Emery






Mark Caron, PriceWaterhouseCoopers

10:30 – 10:45 a.m.
Break

10:45 – 11:45 a.m.
Energy:  Experiences of those who hedged this winter.  Include counter-views of those who did not hedge.  Arguments for and against hedging weather risk.  Description of analytical steps in the decision process.  


Moderator:
Ravi Nathan

Panel:

Bill Zorr, Wisconsin Power & Light






Paul Forrest, Heating Oil Partners






Scott Neitzel, Madison Gas & Electric

11:45 – 12:00 p.m.
Closing Remarks

